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FROM THE DESK OF

Ellen Walthour & Christine Fruechte

It is because of you that we are 
closer to making our vision a reality. 
Your support builds a path from the 
high school  classroom to creative 
and viable marketing careers for 
talented youth from diverse ethnic 
and socioeconomic backgrounds.

In our community, we are inspiring 
a diverse pipeline of talent to 
pursue careers in marketing 
communications. This work enriches 
the futures of local youth, as well 
as ensures the economic success of 
our region. The Twin Cities is second 
in the country for advertising 
agencies per capita and is nationally 
recognized as a creative hub. 
Moreover, our state has 17  Fortune 
500 companies with world-class 
marketing departments.

But while the Twin Cities is known 
for its prosperity, it is not without 
its issues. Minneapolis has some 
of the most egregious opportunity 
gaps in the country between white 
and non-white populations. The 
BrandLab exists to close that gap  
for the creative industry.  

It is an exciting time to be  
a friend of The BrandLab. Ninety-
five percent of our interns are 
majoring in industry-related fields. 
The timeline from when we first 
meet our participants to when they 
qualify for an entry-level position 
is between five to eight years. 
And, some of our earliest interns 
are working in the industry or 
graduating from college ready  
to enter the job market.

This is only the beginning. Each 
spring, The BrandLab’s Rising Stars 
will be graduating and looking for 
their first jobs. This is something 
for The BrandLab community to 
celebrate. But there is still much 
work to be done.

The next step of our journey 
together is critical. We must 
continue to strengthen that bridge 
from the classroom to careers 
and be fearless in our efforts 
to build inclusive and equitable 
environments where people of all 
backgrounds will thrive. With your 
advocacy, we will do just that.

“No one ever told me I couldn’t. I grew 
up in a low-income household, but a 
loving and caring one nonetheless. My 
mom always told me I could do and be 
anything I wanted, but society told me 
otherwise. I find hope in the fact that 
you, The BrandLab, have made it your 
mission to rectify this. I feel comfort-
able speaking for all interns when I 
say the work you do is that of ground-
breaking dream makers. You are the 
unsung heroes of the industry. Your 
time, dedication and trust is not lost.”

Let's make sure we can all be dream 
makers. Thank you for sharing your 
passion and commitment to see our 
vision become a reality.

One of our interns recently 
described our actions best:

Christine Fruechte
Board of Directors Chair, The BrandLab
Chief Executive Officer, Colle+McVoy

Ellen Walthour
Executive Director, The BrandLab

LETTER FROM 
OUR LEADERSHIP

Dear friends,



To change the face and voice of the marketing
industry by introducing, guiding, and preparing
students for careers in marketing.

ABOUT THE BRANDLAB

ABOUT THE BRANDLAB

Mission

A marketing industry that thrives on the  
insights and creativity of people with diverse 
ethnic and socioeconomic backgrounds. 

Vision

Objectives

Build awareness of marketing as a viable, exciting  
and impactful career.

Develop work readiness through skill building  
programs that increase students’ career potential. 

Provide access to post-secondary  education  
and career opportunities. 

Partner with and support employers in hiring,  
retaining and valuing people of  diverse ethnic  
and socioeconomic backgrounds at entry level  
of employment.
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Exposure

You can’t seek out a job
that you don’t know exists.

That’s why the first step in our work with students is exposure. Our classroom 
program uses an innovative, experiential curriculum with field trips to agencies 
and corporate marketing offices as well as classroom visits from industry 
professionals. We want students to feel the power of creative problem  
solving and see themselves pursuing a creative career.

During the 2014-2015 school year, we did a complete overhaul to our classroom 
curriculum. It is now even more relevant, hands-on, creative, and streamlined  
for our students to get the best marketing experience possible.

SCHOOL PARTNERS

Bloomington Kenedy High School
Como Park Senior High School
Edison High School
FAIR High School
Harding Senior High School
HighView Alternative Learning Center

Johnson Senior High School
MTS High School (Minnesota Transitions Charter)
North Community High School
Open World Learning Community (OWL)
Park Center High School
Richfield High School

Robbinsdale Armstrong High School
Robbinsdale Cooper High School 
Roosevelt High School
St. Paul College
South High School

“We must continue to strengthen that bridge from the classroom to 
careers and be fearless in our efforts to build inclusive and equitable 
environments where people of all backgrounds will thrive.”

CHRISTINE FRUECHTE, 
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2014-2015 Board Chair

ELLEN WALTHOR, 
Executive Director



This is a relationship-based industry. 
We help rising stars build their professional networks.

After the classroom experience,  
our kids are hungry for skill-
building opportunities, which we 
provide through our workshops and 

internship program, as well  
as through college scholarships.
When The BrandLab students 
graduate from college, they have 

the tools and relationships to enter 
the workforce immediately. In the 
summer of 2015, we hosted 50 
interns — our largest class to date.
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$35,000
total scholarship funds 
granted in 2014-2015

$135,000
total scholarships since 2007

Scholarships

The BrandLab is one of the leading nonprofits in Minnesota providing college 
scholarships to students of diverse ethnic and socioeconomic backgrounds.  
We collaborate with local colleges to help The BrandLab students navigate the 
admissions process, understand financial assistance, and identify career tracks 
related to marketing and advertising.

2015 Recipients
Sabrina Palacio, Dralandra Larkins, Nagma Garane, Abraham Robles-Quinto, 
Merideth Bomster, Fernanda Guaman, Sonia Jibicho, Christian Russel, Andrea 
Xiong, Alyssa Abilo, Emily Sullivan, Grant Skophammer, Neil Oxborough, Hamza 
Siddiqui, Zahra Abdullahi, Tavaris McIntrye, Chin Nou Khang, Erianna Jiles, 
Phillip VanDeWeghe, Melanie Lee, GaohLee Yang, Pa Xiong, Connie Xiong,  
Veeva Lee, Daniel Degolladov

The BrandLab students
continue to beat the odds.

The BrandLab works! Many former interns find additional internships outside The 
BrandLab. Our first class of interns have just graduated from college and are now 
pursuing jobs in the industry.

TWIN CITIES ON-TIME GRADUATION RATES



Fearless Conversations 2015

The BrandLab’s annual Fearless 
Conversation event brings together 
industry leaders to discuss the 
subject of race in the marketing  
and advertising industry. The goal 
is to have an honest conversation 
around diversity to eliminate 
unintentional bias and help foster 
healthy work environments that 
know how to support and retain  
a diverse talent pool. 
 

2015 marked the completion of our 
fourth Fearless Conversation event. 
This series has grown each year, 
and to date, over 570 participants 
have attended, representing over 
80 organizations. To expand the 
conversation even further, Minnesota 
Public Radio generously facilitates 
the conversation and archives it for 
future access at any time around  
the world.  
 

Our conversation this past year 
focused on the difference between 
sponsorship and mentorship and the 
importance of augmenting your own 
networks when hiring and promoting 
talent within an organization. We  
are thankful to our 2015 panelists  
for guiding us, Mike Lescarbeau: CEO, 
Carmichael Lynch, Sonya Roberts: 
Managing Director, Cargill Kitchen 
Solutions, Kelly Baker: VP of human 
resources, General Mills and to  
MPR’s Tom Weber for facilitating  
the conversation. 

Looking Ahead

Every year The BrandLab has
grown in size, quality, and passion.

We are more than a nonprofit. We are a movement that taps into the creative 
power of an entire city. Together, we can be fearless in creating more and 
more opportunities for young people and the creative industry to thrive.

“The BrandLab staff did not just 
focus on things that were going to 
be beneficial to their program, but 
what was going to be beneficial to 
the interns in the long run, long after 
our internship was over.”

Dralandra Larkins
The BrandLab Intern 2015
Weber Shandwick

Thank you.

Thanks to you, we are beating the odds and already seeing 
young creative talent choose majors that will help propel 
them toward careers in creative communications. Your 
continued support will help us revolutionize the industry.

We welcome your continued financial support.

total classroom students 
in program

interns
650 60
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“Do you intend to change any of your work-related 
actions based on insights you gained at this event?” 
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“The BrandLab to me is a gift of opportunity. 
They provide you with the tools to make 
those opportunities a reality. They do so 
by ensuring brand awareness, and self 
potential through internships  
and mentors.”

ALEXIS BERNARD  
The BrandLab Intern 2014, Guthrie Theater
The BrandLab Intern 2015, Periscope

“To me, The BrandLab was more than a great 
opportunity. It gave me more direction in 
my life and helped me see more clearly 
what I wanted to do with  
my life. Thank you.”

DAVID VICK
The BrandLab Intern 2015, Great Clips

“During my time working with The BrandLab, 
I learned the importance of being fearless 
and curious with everything that I do. I 
learned to ask questions in order to 
grow, and to be confident of my ideas 
and opinions. I learned the importance 
of networking, and having the confidence 
to introduce myself in order to leave an 
impression. Working with The BrandLab 
helped me discover the potential and 
passion I have in the marketing and 
advertising industry.”

BRENDA MARQUEZ
The BrandLab Intern 2015, Barrie D’Rozario 
DiLorenzo

“I decided to apply to The BrandLab because 
after taking my Mass Media class in high 
school I became curious about the process 
of marketing. I wanted to know more 
about how companies came up with ideas 
and how they bring those ideas to life. I 
wanted to know about audience as well, 
why did companies choose a certain target 
audience to reach out to in general? More 
than anything I wanted to know exactly 
what did the people who worked for these 
companies do and how did they do it? How 
do they get their brand out there and make 
it likeable or not? Did it matter who their 
target audience was? Why or why not? So 
when I heard about the opportunity for an 
internship through The BrandLab,  
I applied right away.”

DRALANDRA LARKINS
The BrandLab Intern 2015, Weber Shandwick

“I have never felt as comfortable preparing 
myself for being in a professional space 
as I have when I’m with The BrandLab. 
Their support system has been absolutely 
invaluable to me as I figure out college and 
plan out future internships. If I’ve learned 
anything from The BrandLab (and I’ve 
learned a whole lot), you have to NETWORK, 
NETWORK, NETWORK.”

INGRID SABAH
The BrandLab Intern 2014, Tunheim
The BrandLab Intern 2015, mono

“The BrandLab has helped me become more 
of a confident person and learn about  
a variety of business environments, which  
is something I would have never known 
about. It has also impacted how I would 
apply my passionate designing skills.  
People have noticed, just over this 
summer, a difference in me. My mom has 
mentioned on a few occasions that I seem 
to have transformed right before her eyes. 
My contributions during my internship 
this summer has allowed me to explore, 
learn, feel appreciated and become more 
confident. Participating in this program has 
not only inspired me, but has reinforced 
what I plan to do for the rest of my life.”

ISABELA TORRES
The BrandLab Intern 2015, Caribou Coffee

STUDENT STORIES



10

“The students I met through The BrandLab 
are friendly and they care about their 
future. Even now, we still chat about 
hanging out together, planning events 
and sharing information. They are also 
responsible and committed to The 
BrandLab. Somehow, I just know that  
some or all of The BrandLab students  
will make it big one day.”

KANG HER
The BrandLab Intern 2015, Yamamoto

“Every time someone asks me how I became 
interested in Public Relations, I always 
think of The BrandLab. I initially developed 
an interest in advertising because of The 
BrandLab partnership with Washburn High 
School. Since I’ve been involved with The 
BrandLab, I have been exposed to numerous 
opportunities. The Olson scholarship 
being one of these opportunities along 
with four internships, contacts through 
networking events and a support system 
that I can count on. My relationship with 
The BrandLab really flourished once the 
program ended. Being an alumni has had  
a very deep and meaningful impact on  
my life.”

KARIS PRYOR
The BrandLab Intern 2012, Colle+McVoy

“The BrandLab has not only strengthened my 
confidence in my decision to pursue  
a career in marketing, but they have also 
given me the opportunity to experience the 
industry. Being awarded two internships has 
allowed me to stand apart from my peers, 
who still haven’t figured out their college 
majors yet!”

LINDA PHAM
The BrandLab Intern 2014, Caribou Coffee
The BrandLab Intern 2015, BBDO

“The BrandLab has helped me discover  
who I am and what I hope to become. 
Before The BrandLab, I had no idea what 
I wanted to major in or what I wanted to 
pursue, now I’m confident going into the 
next stage of my life with the necessary 
resume, portfolio and networking skills  
I’ll need in the future.”

OLIVIA HOUSE
The BrandLab Intern 2014, Wingnut Advertising
The BrandLab Intern 2015, Zeus Jones

“I first met The BrandLab when I was 
still a senior at Johnson Senior High 
School, in 2012. The BrandLab mentioned 
an opportunity for an internship and 
scholarship after we completed the class. I 
honestly didn’t know whether to apply or 
not, but my peers were getting internships 
at places like 3M and I decided to give it 
a shot. Kids like me didn’t get that many 
opportunities to get internships, or were 
too afraid to look.”

PAUL VANG
The BrandLab Intern 2013, 3M
The BrandLab Intern 2015, Minnesota  
Council of Foundations “The staff of The BrandLab cares for you, 

loves you, and works hard for you because 
they want to be a part of your success.  
I’ve never experienced an atmosphere  
or environment like it.”

YUSUF MOHAMOUD
The BrandLab Intern 2014, Medtronic

Student Stories
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2014 - 2015
Board of Directors

Officers of the Board
Chair: Christine Fruechte
Vice Chair: Alfredo Martel
Treasurer: Kevin DiLorenzo
Secretary: Eric Erickson

Members of the Board
Dawn Cunningham
Chief Insights Officer
3M

Mark Derks
Director of Marketing
C.H. Robinson

Kevin DiLorenzo
Partner
Barrie D’Rozario DiLorenzo

Eric Erickson
Owner
Erickson McGee

Mike Fernandez
Corporate Vice President
Cargill

Christine Fruechte
Chief Executive Officer
Colle+McVoy

Mike Lescarbeau
Chief Executive Officer
Carmichael Lynch

Alfredo Martel
Owner
Martel Management

Monica Mason
Research Analyst
CEB Iconoculture Consumer Insights

Raquel Melo
Vice President Innovation & New
Business Development
Land O’Lakes, Inc.

Sonya Roberts
Managing Director
Cargill Kitchen Solutions

Ann Simonds
Chief Marketing Officer
General Mills

Brenna Smithson
Strategic Planning Director
mono

Steve Wehrenberg
Professor & Program Director
University of Minnesota

Barry Westrum
Executive Vice President Marketing
International Dairy Queen

Barry Wolfish
Senior Vice President Mergers
Acquisitions & Ventures
Land O’Lakes, Inc.

Advisory Members
Mark Addicks
Marketing Consultant

BOARD OF DIRECTORS
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DONORS

THANK YOU

The BrandLab thanks 
the following donors for 
their generous support, 
which helps make this 
work possible.

July 1, 2014 - June 30, 2015

$20,000+
3M
General Mills
Land O’ Lakes, Inc.
Target
United Properties

$10,000 - $19,999
Best Buy
C.H. Robinson
Dairy Queen
Youthprise

$1- $9,999
Allianz
Cargill
Caribou Coffee
Medtronic
Wealth Enhancement Group

CORPORATE & FOUNDATION 
DONORS

AGENCY DONORS 

$5,000+
Agency Fearless Partners
Carmichael Lynch
Colle+McVoy
ideapark
Mithun
Olson
Periscope
Weber Shandwick
Wingnut Advertising
Yamamoto
Zeus Jones

$3,000 - $4,999
Agency Internship Partners
Barrie D’Rozario DiLorenzo
BBDO
Fallon
KNOCK, inc.
Magnet 360
MarketingLab
Mirum
mono
PadillaCRT
Peterson Milla Hooks
Tunheim

$1 - $2,999
Agency Partners
3e The Lifetime Agency
Ackmann & Dickenson
Brew Creative
Clockwork
Kruskopf Coontz
Maccabee Public Relations
Martin Williams
Ovative/group
Pixie Dust
Sprig Consulting

INDIVIDUAL & COMMUNITY DONORS INDIVIDUAL & COMMUNITY DONORS
(cont.)

$1000+
Kevin & Cathy DiLorenzo
Christine & Kermit Fruechte
Nina Hale & Dylan Hicks
Mark Addicks & Tom Hoch
Nancy Jones
Lisa & Mike Lescarbeau
Alfredo Martel
MHA Labs
Minneapolis College of Art & Design
Minnesota Historical Society
Eric Erickson & Peggy Poore
University of Minnesota
Sonya Roberts
Steve Wehrenberg
Randi Winston & Barry Wolfish

$500 - $999
Michael Caguin
Jim & Angie Cousins
Mark Derks
Susan & Ray Gillette
Mette McLoughlin
Tina Sherman
Jim Silburn

$1 - $499
Ashley Adkison
Anonymous
Anonymous
Jennifer Bastian
Megan Belmont
Kelly & Toby Bent
Nicole Blake
Joe Bock
Joanne & Drew Brockington
Brian Brown
Pamela Brown
Kristen Burnett
Todd & Kristen Chrustowski
Megan Collins
Kelly Corbo

Dawn Cunningham
Kat Dalager
Jennifer David
Mindy Davis
Aisha Eady
John & Liz Ellenberger
Lisa Elsenbast
Richard Gibson
Bill & Louise Gioielli
Brian Gioielli
Katie & Tim Gioielli
Richard Gomez
Bonnie Gross
Taylor Harris
Bethany Hoang
Eric Husband
Pashell Johnson
Laverne McCartney Knighton
Shelley Kudelka
Kenneth Lawrence
Katie Lervick
Nathan Magel
Monica Mason
Lonnie McQuirter
Scott Moore
Kris Newcomer
Stacy Optiz
Emily Sauer
Chris Schermer
Brenna Smithson
Benjamin & Krystell Theisen
Amee Tomlinson
Carla Vernon
Ellen Walthour
Bob & Libby Weil
Jennifer Weismann
Chris Werle
William & Rebecca White
Bruce Winograd
Rose Wolfson

DONORS
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Financial Report

We spend 77% of funds raised
on students and programming.

Income 2014-2015

Expenses 2014-2015

 “The BrandLab changed my 
life. American Olympian wres-
tler Dave Schultz once said,  
‘If I broke my gold medal down 
and gave a piece to everyone 
that has contributed to my suc-
cess, each piece would be the 
size of a speck of dust.’ For me, 
the BrandLab would receive  
a big piece of that dust.”

Paul Vang
The BrandLab Intern 2015
Minnesota Council of Foundations
The BrandLab Intern 2013
3M

FINANCIALS

JULY 1 2014 - JUNE 30 2015


