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| am so grateful for The BrandLab. It gave me the ability to
visualize a global future for myself and my city. This
internship gave me the validation | needed in my skills.
Every project was a chance for me to see how well | could

execute tasks to my fullest ability.| am ever so grateful for this
opportunity to project myself into spaces | once thought
were impossible to get into. Thank you to The BrandLab for
providing a platform for me to develop and reshape my future.

~ Lion Bullock,
The BrandLab Alumnus



DEAR THE BRANDLAB COMMUNITY,

This past fiscal year (July 2023-June 2024) has been one of incredible momentum at The BrandLab,
and we couldn’t be more grateful for the support that has fueled our progress. Together, we've worked
tirelessly to create a more inclusive and equitable marketing and advertising profession, and our
progress is truly inspiring.

At the heart of all we do are The BrandLab's four pillars: Equity, Exposure, Access, and Opportunity.
These pillars guide our work and serve as the foundation for the programs that change lives and shape
the future of our profession.

None of the accomplishments you will see in this report would be possible without the unwavering
support of our partners, donors, and community members. Your time, talent, and treasured investments
make a profound difference, and we are deeply thankful for your belief in The BrandLab'’s mission.

One of our most significant achievements was receiving the 2024 Hermes Creative Platinum Award for
our 2023 State of the Marketing and Advertising Industry Report, powered by Fusion Hill. This annual
report has become a critical resource for transparency and accountability in the profession and stands
as a testament to the importance of our mission. Joining the Forbes Nonprofit Council has also been a
powerful platform for driving our mission forward.

This year brought meaningful change, and we are stronger, more strategic, and more prepared than ever
to fulfill our vision of changing the face and voice of the marketing and advertising profession.

Thank you for standing with us as we continue this journey of radical change. Together, we are building
a brighter, more inclusive future.

With gratitude,

- T .

Kelli Williams Mary Beth George

CEO, The BrandLab Board Chair, The BrandLab



The BrandLab was founded in 2009 by John and Cindy Olson, co-founders of
Olson Advertising, to address the severe lack of racial diversity in the marketing
and advertising profession. Recognizing that no single agency or individual could
solve this issue alone, they set out to create an educational organization driven
by collaboration.

Starting with one advertising agency in Minneapolis, the vision quickly gained
support from various agencies, corporations, and schools across the Twin Cities,
uniting the community to create meaningful change and expansion across the
Midwest.

OUR MISSION N

To change the face and voice of the marketing
and advertising profession.

4 OUR VISION

We envision people of color launching sustainable
careers in workplaces of inclusivity and belonging.




PILLARS FOR PROGRESS

We bring our mission to life through our four pillars.

EQUITY 350+ Hincus

Advancing diversity, equity, inclusion, and belonging 98% rated this conference as one of the
through State of the Industry, Fearless Conference, best conferences they've attended.

and Fearless workshops.

EXPOSURE 1,500+ 75

Inspiring 15-to-25-year-olds with career introduced to marketing and advertising.
pathway exploration through Spark workshops
and field trips.

ACCESS 970/0 :'NFTERNS

Facilitating real-world learning and skill-building and 100% of partners are interested in hiring

through paid college internships. or continuing to develop their interns.

OPPORTUNITY  ~S100K .uceo

Creating long-term pathways to the in scholarships funded for BIPOC
profession through college scholarships college students.
and a professional job board.



FINANCIAL OVERVIEW

Cash and Cash Equivalents
$651,160

Receivables
$314,354

Prepaid Expenses and Other Assets

$39,002

LIABILITIES & NET ASSETS

Current Liabilities $289,245

NEW ASSETS

Without Donor Restrictions  $183,818
With Donor Restrictions $531,453

ooooooooooooooooooooooooooooooooooooo

Total Net Assets  $715,271

In FY24,

The BrandLab'’s
Board of Directors
approved a budget
deficit to invest in
the future of the
organization’s
programs, people,
and processes.

Change in
Net Assets

($721,536)

Total Assets
$1,004,516

Total Liabilities
& Net Assets
$1,004,516

STATEMENT OF ACTIVITIES

Support and Revenue $2,078,117

Program Services  $1,734,584
Management and General $623,156

With Donor Restrictions $441,913

Total Expenses $2,799,653



EXECUTIVE BOARD OF DIRECTORS

Mary Beth George Thomas Jefferson Taylor Harris Lorenz Esguerra
BOARD CHAIR VICE BOARD CHAIR BOARD SECRETARY BOARD TREASURER
TARGET PERMASTEELISA GROUP SXM MEDIA FOLKLORE DIGITAL

GENERAL BOARD OF DIRECTORS
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Alyssa Abilo Anthony Romano Delphanie Daniels Eric Ashworth

THOMSON REUTERS LAUGHLIN CONSTABLE BEST BUY QUAD
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4 3 t\ .})
Frank Crowson Jeff King Kathy McCuskey
NORTHERN TOOL + EQUIPMENT BARKLEYOKRP YAMAMOTO

~

Lynn Franz Milena Oliveira Myron King Travon Sellers
LAND O'LAKES CARRIER VML KNOCK, INC.




TIER PARTNERS

VISIONARY PARTNER - $100K+

Capella University
Target
Quad

CATALYST PARTNER - $75K+

Colle McVoy
Ovative Group

CHAMPION PARTNER - $50K+
Ad2 Minnesota

PARTNERS

SOLIDARITY PARTNER - $25K+

3M Mall of America
Allianz Life Quad

Bader Rutter Target
BarkleyOKRP The Hadley Project
Ecolab Foundation UnitedHealth Group
General Mills Winnebago
KNOCK, inc. Yamamoto

Laughlin Constable

INTERNSHIP PARTNERS

Allianz Life
Associated Bank, N.A.
Bader Rutter

Barkley

BVK

Capella

Colle McVoy

Ecolab

Folklore Digital
General Mills

Greater Kansas City Community
Foundation

Hennepin Healthcare Foundation
KNOCK, inc.

Land O’Lakes, Inc
Laughlin Constable
Mall of America
Minneapolis Foundation
MMGY Global, LLC
Ovative Group

Quad

Shinebox

Signal Theory

Starlight

Stearns Bank
Target

Thrivent

Trozzolo
UnitedHealth Group
Winnebago
Yamamoto



SPONSOR PARTNERS

FEARLESS CONFERENCE

AddWomxn

Allianz Life Insurance
American Society of Media Photographers
Andersen Windows and Doors
Associated Bank, N.A.

Bader Rutter

Barkley

Best Buy

Bremer Bank

Capella

CBIZ & MHM

Celarity

IGNITE GALA

Andersen Windows and Doors

Betty

Capella

Colle McVoy

General Mills

KNOCK, inc.

Minneapolis Northwest Tourism Group
Minnesota Jewish Community Foundation
The Minnesota Star Tribune

Minnesota Vikings

Ad2 Minnesota MKR
Bernstein Rein Ovative Group
Colle McVoy Quad

KNOCK, inc. Yamamoto

Laughlin Constable

Cella Inc.

Colle McVoy
Collective Measures
Ecolab

Fusion Hill

1612

JT Mega

Keyhubs

KNOCK, inc.

Land O’Lakes, Inc
Laughlin Constable
Mercury Creative Group

MKR

Ovative Group

Preston Spire

Quad

Rise & Shine & Partners
Shinebox

SXM Media

Target

VDX.tv

Yamamoto

Minneapolis Foundation
Minneapolis Saint Paul
Business Journal
Minnesota Vikings
mono

Ovative Group

Pixie Dust

Quad

Stearns Bank

Storylink Creative
Target

Yamamoto



PARTNERS

INSTITUTIONAL SUPPORTERS

3M Foundation Otto Bremer Trust
CLA Foundation Walser Foundation
Land O’Lakes Foundation Windhover Foundation

MDH Office of African American Health

INDIVIDUAL DONORS

We'd like to thank all of our individual donors for their support of
The BrandLab and our mission. Together, 377 donors raised over
$240,000 this fiscal year to support BIPOC youth and their futures.

LESS

CONFERENCE




Impact in Action

The BrandLab opened doors to the creative arts for me. Once shy, I've grown into a
confident leader ready to share my ideas and advocate for change. It prepared me

for college, where I've connected with peers and pursued social justice through the
Black Student Union. The BrandLab transformed my career path and future.

~ Karl Washington
As Karl's mother and a supporter of The BrandLab, I've seen firsthand how this
program builds confidence, professionalism, and opportunities for marginalized
students. The BrandLab is a vital “bridge” for the next generation, breaking down

barriers and nurturing young leaders like my son. I'm forever grateful.

~ Leslie Washington



Join Our Mission + Stay Connected

THE BRANDLAB TEAM

Abhy Wenzel Ashlynn Whitcomh Kayla Pollard Kelli Williams Mariela Fonseca Ruiz
Program Coordinator Operations Manager Equity Coordinator Chief Executive Officer Program Manager

Michael Wurth Michaela Clubb Natalie Lozinkski Sierra Nixon Will Xiong
Development Director Programs Director Events Manager Partnership Director Marketing Coordinator

Please consider making a
donation today to support
The BrandLab into 2025
and beyond.

o
thebrandlab.org | info@thebrandlab.org ﬁ m u
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https://www.facebook.com/TheBrandLab/
https://www.instagram.com/the_brandlab/
https://www.linkedin.com/company/the-brandlab/
http://www.youtube.com/@the_brandlab
https://www.thebrandlab.org/
mailto:mailto:info%40thebrandlab.org?subject=

